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anding Strategy

Research Strategy @ Design  Touchpoints Forecasts

Recognizing the need The concept and Brand Visual Identity Stationary

recognition of the audience

|1 ) A Ignite- Distill- Energize - Activate

The IDEA Method uses four steps to form a strong, complete brand marketing strategy, whether a business has some idea of

what they want their campaign to look like or whether they're still asking, “what is a branding strategy, anyway?”

Depending on where a company is on its branding journey, difterent steps of the IDEA Method might have a difterent emphasis.
And, of course, the same step may look very difterent from business to business. The flexibility of the IDEA Method is what
allows companies that use our method in

their branding eftorts to thrive.

Let’s take a deeper look at each step of the IDEA Method - Ignite, Distill, Energize, and Activate.
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Sayah Design Studio

www.sayah.info



